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Where do I start internet marketing?

Start with your websiteStart with your website





2. Convert visitors into leads

Calls to action

Contact us
Download a formDownload a form
Signup to receive
Book now

FREE

Whitepaper
Ebook
Podcast
Spaceship



Normal website

Home

NewsArticlesServicesAbout us Contact us

Service 3

Service 2

Service 1 Article 1Mission News 1

Team

Enquire



Converting website

Home

NewsArticlesServicesAbout us Contact us

Service 3

Service 2

Service 1 Article 1Mission News 1

Team

Enquire



Relationship builder



Free Info





3. Build trust and credibility

Maintain website

Clear contact details – provide 

Phone
Fax
Email
No mobile

Logos of third parties and industry bodies

Pictures of owner

Testimonials







Calls to action

Credibility Relationship builder



Key elements to conversion

Persuade users to click

Create a Relationship not one night standsCreate a Relationship not one night stands

Credibility of website and company

Calls to action for the visitor

No errors on your website



4. How do you get traffic?

1. Search Marketing

2. Email Marketing2. Email Marketing

3. Affiliate Marketing

4. Banners Advertising

5. Viral Marketing



Search Engine Marketing

Increases your traffic and it works

Buy targeted keywordsBuy targeted keywords

Test

Instantaneous impact









Dual Listing







Website page keyword assignment

Home

NewsArticlesServicesAbout us Contact us

Home Loans
Home Loans Sydney

Mortgage broker
Mortgage broker Sydney

Service 3

Service 2

Service 1 Article 1Mission News 1

Team

Mortgage Broking
Mortgage Broking Sydney

Cheap Home Loan

Refinance Home Loan
Refinancing Home loan

Commercial Loan
Commercial Loan Broker



5. How increase your sales by 50%

Consistent email marketingConsistent email marketing



Where are have the emails been sent?





Boring SPAM receives this button.



What are you going to send them?

Valuable things they can use

6 things to look out for with a credit card

4 ways to improve your mobile phone contract

How to choose the right home loan

The 6 most popular places Australians travel to in the world

New Competition, New Blog, Video

Free tickets

Anything they can use which provides them with a benefit



3. NSW June Promotion

188 bookings/entries 

into chance to win





Key elements to a good email

Good subject line

First sentence needs to draw them inFirst sentence needs to draw them in

Avoid spam filters with Text

Content is valuable enough to be forwardable



Thank you

www.OnlineMarketingSydney.com.au

Free Search Engine Page Template Download

www.OnlineMarketingSydney.com.au


